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Question 1

(a) Give three reasons why the group of friends will be classed as tourists

during their stay in Scotland.

(i) _____________________________________________________________

(ii) _____________________________________________________________

(iii) _____________________________________________________________

(b) The group will use the services and facilities of several sectors of the

tourism industry during their stay.  To which sectors do the following

belong?

Castles ___________________________________________________________

Youth Hostels _____________________________________________________

(c) Tick (✓) the box below that best describes the group for statistical purposes

by VisitScotland.
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A group of friends from France has arrived in Inverness for a week’s holiday.

They will stay in youth hostel accommodation and spend time visiting castles

and enjoying outdoor activities such as mountain biking and hill climbing.

Domestic Tourists

Excursionists

Incoming Tourists

Outbound Tourists
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Question 2

(a) The diagram below shows two components of a package holiday.  Complete

the diagram with any two other components that may be included in a

package holiday.

(b) (i) Explain what is meant by the term “identikit destination”.

_____________________________________________________________

(ii) Give an example of an identikit destination.

_____________________________________________________________

(c) Explain in detail the meaning of the term “incentive travel”.
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[Turn over

Accommodation

Transport

PACKAGE HOLIDAY
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Question 3 

(a) Name two important developments in transport in the nineteenth

century that contributed to the growth of the travel and tourism industry.

(i)

(ii)

(b) Choose one of the following and give two reasons for its importance in the

development of the travel and tourism industry.

1 The part played by Thomas Cook

2 Increased car ownership in the twentieth century

3 The Development of Tourism Act 1969

Choice

Reason 1

Reason 2

(c) Tick (✓) the boxes below which best describe travel undertaken by British

tourists to the following destinations.
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Mass market

tourism

Domestic

tourism

Longhaul

tourism

Aviemore

Benidorm

Barbados
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Question 4

(a) Identify two current trends in outbound tourism from the UK.

Trend 1

Trend 2

(b) (i) Indicate with a tick  (✓) approximately how many people are currently

employed in Scotland in tourism-related jobs.

(ii) Give one advantage and one disadvantage of working in the tourism

industry.

Advantage ___________________________________________________

Disadvantage _________________________________________________

Question 5

(a) Providers of travel and tourism services and facilities can be described as

being in Private, Public or Voluntary sectors.  Match the following

providers to the correct sector by ticking the appropriate box.

(b) Explain what is meant by the term “private sector”.
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0 → 100,000

100,000 → 200,000

200,000 → 300,000

Provider
Private

Sector

Public

Sector

Voluntary

Sector

Thomson Holidays

Historic Scotland

Youth Hostel

Association

Ryanair

[Turn over
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Question 6

The picture above shows an alpine village in Switzerland.  A British tour operator

plans to offer cycling holidays to the area using self-catering lodges in the village

which have already won an eco-tourism award.  Their clients will spend each

day touring the local area by bike, returning to the village each night.

(a) State, giving reasons, whether the development might have a negative or a

positive environmental impact.
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Question 6 (continued)

(b) Suggest two pieces of advice given to the company’s customers that would

encourage them to have a positive social and/or cultural impact on the

village and its people.

(c) Explain what is meant by the term “eco tourism”.

(d) Give three examples of ways that the lodges may have been designed and

managed to achieve the eco tourism award.

Example 1

Example 2

Example 3
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Marks

2

1

3

(8)

DO NOT

WRITE IN

THIS

MARGIN

[Turn over



Question 7

Alton Towers Resort is situated near Stoke on Trent in England.  As well as

theme park rides, it offers a water park, two themed hotels, a spa and conference

facilities.  It also holds special events like pop concerts.

(a) Suggest two reasons why promotion is important to organisations like Alton

Towers.

Reason 1 _________________________________________________________

Reason 2 _________________________________________________________

(b) Apart from producing leaflets, suggest one other suitable method of

promotion and give a reason for choosing this method.

Method __________________________________________________________

Reason ___________________________________________________________

(c) Suggest one reason why Alton Towers needs to promote the Winter season.

(d) Apart from leisure tourism, name another type of tourism which Alton

Towers attracts.
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Question 8

Examine the leaflet “Ayrs and Graces” provided with the examination paper.

(a) Give four examples of how the leaflet might encourage people to choose

this bed and breakfast.

1

2

3

4

(b) Explain in detail why the leaflet does not include pricing information.

(c) Suggest two locations where Ayrs and Graces could usefully distribute this

leaflet.

Location 1

Location 2

[X217/201]

Marks

4

2

2

(8)

DO NOT

WRITE IN

THIS

MARGIN

[Turn over



Question 9

As a trainer for a national customer service programme your job is to train staff

at a number of tourist attractions on the importance of quality customer service.

The message that you aim to get across is:

“In today’s competitive markets, customer service 

determines the winners and losers.”

(a) Explain what is meant by the term “customer service”.

(b) Explain the benefits of good customer service to:

(i) a visitor to the attraction;

(ii) the staff at the attraction;

(iii) the management of the attraction.

(c) In the manual for staff at a new attraction there is a section called “How to

make our visitors feel welcome”.  Suggest three instructions that might be

included in this section.

1

2

3

Page ten[X217/201]
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Question 10

NEWSPAPER HEADLINE, May 2011

(a) Explain three purposes of this type of display board at railway stations.

1

2

3

(b) (i) Travellers are increasingly turning to the Internet to seek out and

book transport tickets as well as hotel rooms and holidays.  Give three

advantages of using the Internet to research bookings.

1

2

3

(ii) Give two disadvantages of using the Internet to make bookings.

1

2

[X217/201]
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Question 11

Study the map of the British Isles in Diagram Q11 above and identify the

tourist destinations marked 1 to 5.

1 _______________________________ City 

2 _______________________________ City 

3 _______________________________ River 

4 _______________________________ Scenic Area

5 _______________________________ National Park
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Question 12

Study the map of Europe in Diagram Q12 above and identify the tourist

destinations marked 1 to 5.

1 _______________________________ Country 

2 _______________________________ City 

3 _______________________________ Island 

4 _______________________________ Coastal Area

5 _______________________________ Scenic Area

[X217/201]
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Question 13

Study the map of the USA and the Caribbean in Diagram Q13 above and identify

the tourist destinations marked 1 to 3.

1 _______________________________ Island 

2 _______________________________ State 

3 _______________________________ Scenic Area 
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Question 14

You work for a tour operator specialising in family holidays in the United

Kingdom and have been asked to provide information, for their new website, on

either a coastal resort or a scenic area in the United Kingdom.  This information

must be submitted in the form of a written report, which the web designer will

then use to provide a summary of the destination on the final website.  Your

report must include an explanation as to why this type of holiday would suit a

family and could also include information on the following.

• Suggested mode of transport from Glasgow/Edinburgh/Aberdeen (choose

one) and relevant journey times.

• Details of two appropriate tourist attractions at the destination.

• Details of any two activities that can be undertaken at the destination.
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Question 15

(a) Match the following European tourist destinations to the correct destination

type by entering them in the correct column in the table below.

Majorca          Tenerife          Madrid          Italian Lakes

Athens          Rhine Valley

(b) For either Majorca or Tenerife complete the following scenario.  

A group of 6 friends aged 18–20 are planning a week long holiday to one of

these destinations.  What advice should a travel agent give in response to

their questions?

Chosen Destination

(i) “There are so many different resorts on the island.  Where would you

recommend?”

Travel Agent’s Advice
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City Break Scenic Summer Sun

1 1 1

2 2 2
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Question 15 (b) (continued)

(ii) “Why would you recommend this resort rather than any of the

others?”

Travel Agent’s Advice

(iii) “How close is the resort to the airport?”

Travel Agent’s Advice

(iv) “What two attractions can we visit on the island?”

Travel Agent’s Advice

(v) “What local food and drink specialities can we try there?”

Travel Agent’s Advice
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Question 16

Mr and Mrs Ryan are booking a city break to the USA to celebrate their 25th

wedding anniversary and hope to spend time shopping as well as visiting a

number of tourist attractions during their visit.  Identify a suitable destination

which meets their holiday specification and complete the table below.

Recommended city
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Question 1

Question 2

Question 3

Question 4

Question 5

Question 6

Question 7

Question 8

Question 9

Question 10

Question 11

Question 12

Question 13

Question 14

Question 15

Total

Marks Out of

6

6

7

5

5

8

6

8

7

8

5

5

3

7

8

6

100
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